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Anan Chatrupracheewin 2002 : Factors Influencing the Decision of Savings
and Credit Cooperatives to use the Loan Service. Master of Business
Administration, Major Field Business Administration, The Executive MBA

Program. Independent Study Advisor : Surang Mainkumnurd, D.B.A. 70 pages.

The objectives of this study were to investigate the marketing mix factors
influencing the decision of savings and credit cooperatives to use the loan service, and
to study the relation of the size of cooperatives and the marketing mix factors. The total
sample of 103 cooperatives which take loan were randomly chosen and surveyed by
using questionnaire. Data analysis involved, through SPSS 10.0.7 for Windows

program, percentage, arithmetic mean, T-test and F-test at significant level of 0.05

The findings indicated that most of the respondents were big size cooperatives
with total asset in between 98-960 million baht. Most of them took loans from both the
Federation of Savings and Credit Cooperatives of Thailand Limited and the other
financial institutes. The marketing mix factors had an influence at high level on the
decision of Savings and Credit Cooperatives to use the loan service. According to a
hypothesis testing, the different marketing mix resulted in different level of influence on
cooperatives to use the loan service. A factor mostly affecting the decision of
cooperatives was “Loans delivery in time”. The next ones were “Good and convenient
service”, “Secure and well known institute”, “Affordable loan to demand”, and “Good
human relationship of the directors and staff”, respectively. Comparing the marketing
mix factors influencing the decision of the different size of cooperatives, it was found

that size of cooperatives had no relation to the marketing mix factors.
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